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 97.9 Halifax Information Radio
 Air Canada Jazz
 Aliant ActiMedia
 Aliant Inc.
 Atlantic Business Magazine
 Atlantic Canada Opportunities Agency
 Atlantic Lottery Corporation
 The CCL Group
 Cenex Inc.
 The Chronicle Herald
 Chum Radio
 Clearwater Fine Foods Inc.
 Cox Hanson O’Reilly Matheson
 Credit Union Atlantic
 Cresco Homes
 CTV
 Cushman & Wakefield LePage
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 Leading the Smart Growth of Greater Halifax
                    ... Investing in the success of our business community

 Dalhousie University
 Deloitte
 Delta Hotels Barrington & Halifax
 DownEast Communications
 Ergoworks Atlantic
 Export Development Canada
 Extreme Group
 Floors Plus
 Gerald Walsh Associates Inc.
 Global Television
 The Globe and Mail
 Halifax International Airport Authority
 Halifax Port Authority
 Halifax Regional Municipality
 Helly Hansen Canada Ltd.
 IBM Canada Ltd.
 ING Insurance Company of Canada

 IWK Health Centre
 International Trade Canada
 Internet Solutions
 Ledgehill, The Corporate Learning 

 Centre Inc.
 Linx Strategies
 Manulife Financial
 Metro Guide Publishing
 Mount Saint Vincent University
 MT&L Public Affairs Limited
 Newcap Radio / Kool 96.5
 News 95.7
 Nova Scotia Community College
 Nova Scotia Gaming Corporation
 Nova Scotia Power Inc., An Emera 
 Company
 NovaScotian Crystal

 NRC Institute for Marine Biosciences
 Ocean Resources
 Office Interiors
 Pattison Outdoor Advertising
 Progress
 Province of Nova Scotia
 Purdy’s Wharf / GWL Realty Advisors
 RBC Financial Group
 Saint Mary’s University
 Scotiabank
 ShiftCentral
 Stewart McKelvey Stirling Scales
 Syntact Consulting
 Tiger Lily Coaching Services Inc.
 Trade Centre Limited
 Transcontinental Inc.
 Viacom Outdoor
 The Westin Nova Scotian
 xwave

 Advanced Systems
 Aecon Atlantic Group
 Agenda Managers Inc.
 Ashburn Golf Club
 Atlantic Digital Reproductions Inc.
 Atlantic Film Festival
 AVW-TELAV
 Black Business Initiative
 Bluteau DeVenney and Company Inc.
 Boyne Clarke
 Bristol
 Burgess Transfer & Storage Limited
 Business Development Bank of Canada
 CGI Group Inc.
 CIBC
 Clear Picture Corporation
 Colliers International (Atlantic) Inc.
 Drake International
 Ernst & Young LLP

 ExxonMobil Canada
 Four Points by Sheraton Halifax
 GINIus
 Grand & Toy
 Grant Thornton LLP
 Halifax Business Parks
 Halifax Chamber of Commerce
 Halifax Mooseheads Hockey Club
 Homburg Canada Inc.
 Hoyt’s Moving & Storage Ltd.
 i.e. design inc.
 InNOVAcorp
 IT Interactive Services Inc.
 Jacques Whitford
 Junior Achievement of Nova Scotia
 Kim s2uared incorporated
 KPMG LLP
 LandlordIT
 MacTara Limited

 Marener Industries
 MariNova Consulting Ltd.
 Maritime Digital Colour Inc.
 Maritime Travel
 Maritimes & Northeast Pipeline
 McInnes Cooper
 Medavie Blue Cross
 Membertou Corporate Division
 Municipal Group
 Neocon International
 Neptune Theatre
 Nova Scotia Business Inc.
 Nova Scotia Liquor Corporation
 NSCAD University
 Ocean Nutrition Canada
 Osberg Consulting Services
 PCL Constructors Canada Inc. 
 Peapell & Associates / Supertemp
 Pier 21 Society

 PowerPost Production
 The Prince George Hotel
 Purolator Courier
 RCR Hospitality Group
 Rods Machine Shop
 Sandler Sales Institute
 Scanwood Canada Limited
 Secunda Marine Services Limited
 The Shaw Group
 SolutionInc Limited
 Southwest Properties
 Strictly Staffing
 Symphony Nova Scotia
 TD Bank Financial Group
 Terrain Group Inc.
 Time & Space Media Limited
 WBLI Chartered Accountants
 Waterfront Development Corporation Limited
 Workers’ Compensation Board of Nova Scotia

 G REATER   H ALIFAX   P ARTNERSHIP  I NVESTORS

 PARTNER LEVEL PARTNER LEVEL

 INVESTOR LEVEL INVESTOR LEVEL

 A business event series presented by the Greater Halifax Partnership and The Chronicle Herald

H
alifax is well positioned for ex-
porting. Indeed, the province’s
capital city is one of the best lo-
cations in North America from

which to launch and expand an exporting
enterprise, says Stephen Dempsey, presi-
dent and CEO of the Greater Halifax Part-
nership.

“If you were looking to build an export-
driven city today, you’d build Halifax,” he
notes. “Everything you need is here.
We’re no longer on the edge. We’re in the
centre — of everything.”

We’re certainly in the middle of the cir-
cle — the Great Circle Route. Halifax is a
prime stopping point along the route,
which offers the shortest and most effec-
tive courses for vessels en route to or
from New York as well as other interna-
tional destinations. Making the port even
more attractive for shippers is the fact
that it is the only location on the East
Coast that can handle fully laden post-
Panamax container vessels and its strate-
gic location connecting both NAFTA and
the EU — the two largest trading blocks
in the world. 

This is only the beginning. A major new
cargo distribution and warehouse facility
being built in Dartmouth will reinforce
Nova Scotia’s position as a leading gate-
way to North American markets and cre-
ate hundreds of new jobs. Consolidated
Fastfrate’s state-of-the-art transload, dis-
tribution and warehouse centre will proc-
ess about 70 marine containers daily. 

Consolidated Fastfrate will spend
about $10 million to construct the 90,000
square-foot facility in the Burnside Indus-
trial Park. Construction is expected to be
finished later this year. A second phase,
estimated at an additional cost of $3 mil-
lion that could add up to 60,000 additional
square feet, is also anticipated within two
years. 

Halifax was chosen as the site for the
new facility because of its competitive
advantages as a major shipping and distri-
bution hub for North America, says Karen
Oldfield, president and CEO of the Hali-
fax Port Authority.

“Growing the port’s containerized car-
go business is our primary focus. Having
Consolidated Fastfrate as a key port part-
ner certainly enhances the services avail-
able to shippers and shipping lines mov-
ing containers through Halifax,” she
adds.

Halifax also boasts a seamless inter-
modal connection from ship to the CN
line into the heart of North America. This
rail link, combined with some of the most
affordable rail freight rates in North
America, gives Halifax a considerable
competitive advantage over ports on the
U.S. East Coast. It makes Atlantic Canada
an attractive entry point to the whole con-
tinent.

The advantages offered by the Port of
Halifax and CN Rail are echoed in anoth-
er major transportation sector: air travel.
Halifax International Airport has more
flights to more destinations than any oth-
er airport in Atlantic Canada, welcoming
more than three million passengers each
year. With the best full-service passenger
and air cargo facilities, and the widest
range of prices and frequencies, Halifax
International Airport is among the busi-
est in the country. 

Much of that activity is linked to ex-
porting and importing, says Eleanor
Humphries, HIAA president and CEO.
“The airport,” she notes, “handles up-
wards of 30,000 tonnes of cargo annual-
ly.” 

Assets, such as strong and thriving
transportation centres, are critical to the
success of exporting excellence. But they
are only part of the success story. Part-
nerships are equally critical. Those part-
nerships, notes Mr. Dempsey, occur with-
in the province, within the country and
around the world.

Close to home Nova Scotia Business
Inc., the Halifax Port Authority, the Air-
port Authority, the Greater Halifax Part-
nership and Trade Team Nova Scotia
work closely together to identify connec-
tions with companies, opportunities and
solutions to problems. The partnership
pays off. In 2004-05, international exports
were up 10 per cent over the previous
year, in spite of a weak U.S. dollar, natural
gas sales grew in value, manufacturing

shipments rose 7.4 per cent, and capital
investment increased.

“Results like this don’t just happen,”
says NSBI president and CEO Stephen
Lund. “They are the outcome of focus,

strategy, and purposeful action.”
That action varies according to where

along the export continuum a company is
located. At one end of the continuum,
notes Jim Simpson, manager, trade devel-

opment with NSBI, are start-up compa-
nies thinking about exporting. On the oth-
er end are multinational firms with
branch offices in countries around the
world. 

At NSBI, the focus is on small and me-
dium-sized export-ready companies. “We
help companies find prospects,” explains
Mr. Simpson. “We set up meetings so
companies can go and sell.”

Taking action is also at the heart of the
work being done by the Halifax Gateway
Council, an organization made up of
stakeholders in the transportation and lo-
gistics industry. “The Gateway Council,”
says Karen Oldfield, “is about seeing the
bigger picture.” 

Its objectives are to improve the com-
petitiveness and efficiency of transporta-
tion and goods through the Halifax Gate-
way and promote awareness of the Gate-
way and its importance to the provincial,
regional and national economy.

That importance cannot be underem-
phasized, says Mr. Dempsey. “Halifax is a
central gateway to Canada and the world.
The Halifax Gateway is more important
to Greater Halifax than any other gate-
way in the nation. It accounts for more
than 28,000 jobs directly or indirectly and
generates about 16 per cent of all eco-
nomic activity in Greater Halifax.”

As world trade grows, so will the Hali-
fax Gateway. The Mercator Transport
Group, a Seattle-based consulting firm,
has identified Halifax as one of only two
East Coast ports in all of North America
that is capable of handling the new gener-
ation of container ships, for example. 

The key is to be ready for the next wave
of exporting. In part, that means having
the goods and services required to sup-
port the global marketplace. It also
means having the vision. Ironically, that
vision may take us back in time. “We have
to return to the thriving mercantile cul-
ture that created this city and this prov-
ince,” says Stephen Dempsey. “We need
to look outside our boundaries.

“It only takes a glimpse, he adds, to see
the possibilities. “If you want to be in the
export market, this is the city, and the
province, you want to be in.”

Exporting excellence — welcome to Halifax
By donalee Moulton
Contributing Writer

Bonnie Bobryk Photography

Halifax International Airport has more flights to more destinations than any
other airport in Atlantic Canada, welcoming more than three million passen-
gers each year.




