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Today is the time to plan for
tomorrow. In the business
world, much of that plan-

ning is centred on hiring—and
keeping—skilled employees.

Halifax Regional Municipal-
ity’s newly released Economic
Strategy notes that economic
success is no longer contingent
on the accident of resource
endowment or proximity to
market. A large population or a
deep harbour does not guarantee
success. Growth today depends
on access to knowledge and the
ability to innovate and adapt. 

“More specifically, successful
growth is about smart communi-
ties attracting and retaining
smart people. In a world econo-
my centred on talented people,
what’s important is being a place
where the best and the brightest
want to live,” says Fred Morley,
senior vice president and chief
economist with the Greater
Halifax Partnership and project
manager of the HRM Economic
Strategy development team.

For Greater Halifax busi-
nesses the talent pool has always
been deep and plentiful. Indeed,
63 per cent of the population has
completed university, college, or
trade school. The city’s six uni-
versities and three campuses of
the Nova Scotia Community
College—with collectively more
than 40,000 students—attract
people from across the country,
and around the world. More and
more are remaining after gradua-
tion. 

“Post secondary education is
critical in forming our people’s
capacity to innovate in response
to future opportunities and
needs. Access to the full spec-
trum of learning opportunities
from research to classroom
study gives our workforce the
skills they require to drive eco-

nomic development in Greater
Halifax and the province,” says
Mike Whalen, associate vice-
president, Enrolment Manage-
ment and International for
Mount Saint Vincent University.

We will soon need that skilled
workforce more than at any
other time in our history, notes
Stephen Dempsey, president and
CEO of the Greater Halifax Part-
nership. On the plus side, our
unemployment rate is one of the
lowest in the country. When that
fact is coupled with the reality of
an aging workforce, however,
the outcome could be a critical
shortage of skilled workers.

“We live in an aging province.

Within 20 years, 40 per cent of
Nova Scotia’s population will be
55 or older,” says Mr. Dempsey.
“To date, in-migration of young
people and immigrants has in-
sulated the region from the ad-
verse effects of this. But this will
not meet future demand. We
need to act now to meet tomor-
row’s needs.”

The HRM Economic Strategy
recommends five action thrusts:
Improve information collection
and dissemination on business
labour market needs; develop a
labour force attraction and re-
tention initiative; increase im-
migration to HRM, and increase
retention of immigrants; draw on

all the resources of HRM’s post-
secondary institutions to en-
hance the economy and the
quality of life; and work with the
Department of National Defence
and other federal government
departments and agencies to
expand their presence in the
community. 

These are important areas for
growth and development, says
Mr. Morley. “They will provide
the foundation we need for a
strong economy in the 21st cen-
tury.”

Awareness among the busi-
ness community is also critical,
says Don Mills, president and
CEO of Corporate Research

Associates. “The labour market
is tight, and it is getting tighter.
With almost full employment,
there is no longer an immediate
source of skilled labour to draw
on. We need to address our
short-term and our long-term
needs.”

Clearly, young workers will
play an important role in ad-
dressing both those needs. “We
need to keep graduates here and
give them experience,” notes Mr.
Mills. “Incentives to hire new
graduates, for example, would
be helpful in addressing the need
for workers while helping young
people get the training they
need.”

Growth in the new millennium
is all about people. Prosperity
requires a bustling job market.
Communities with a deep labour
pool can meet the demands of
growing business and attract
people looking for a world of
opportunity. 

“Our task,” notes Mr. Demp-
sey, “is to build a stronger labour
force; to offer upscale opportuni-
ties; to attract and retain youth,
immigrants and ex-patriots; and
to meet the challenges of an
aging society and global compe-
tition.”

“We are,” he adds, “ready for
that challenge and the time to
act is now.”

John Sherlock

Growth in the new millennium is all about people. Prosperity requires a bustling job market. Communities with a deep labour pool can meet the demands of growing
business and attract people looking for a world of opportunity. 

Building tomorrow’s workforce today
Knowledge, ability
to innovate, adapt
keys to growth in
today’s world
By donalee Moulton
Contributing Writer

 97.9 Halifax Information Radio
 Air Canada Jazz
 Aliant ActiMedia
 Aliant Inc.
 Atlantic Business Magazine
 Atlantic Canada Opportunities Agency
 Bristol Group
 The CCL Group
 Cenex Inc.
 Chum Radio
 CGI Group Inc.
 The Chronicle Herald
 Clearwater Fine Foods Inc.
 Cox Hanson O’Reilly Matheson
 Credit Union Atlantic
 Cresco Homes
 CTV
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 Cushman & Wakefield LePage
 Dalhousie University
 Deloitte
 Delta Hotels Barrington & Halifax
 DownEast Communications
 Ergoworks Atlantic
 Extreme Group
 Floors Plus
 Gerald Walsh Associates Inc.
 Global Television
 The Globe and Mail
 Halifax International Airport Authority
 Halifax Port Authority
 Halifax Regional Municipality
 Helly Hansen Canada Ltd.
 IBM Canada Ltd.
 IKON Office Solutions

 IWK Health Centre
 International Trade Canada
 Internet Solutions
 Ledgehill,  The Corporate Learning Centre Inc.
 Linx Strategies
 Manulife Financial
 Metro Guide Publishing
 Mount Saint Vincent University
 MT&L Public Affairs Limited
 New Cap Radio/Kool 96.5
 Nova Scotia Community College
 Nova Scotia Power Inc.,  An Emera Company
 NRC institute for Marine Biosciences
 NovaScotian Crystal
 Ocean Resources
 Office Interiors
 Pattison Outdoor Advertising

 Progress
 Province of Nova Scotia
 Purdy’s Wharf/GWL Realty Advisors
 RBC Financial Group
 Saint Mary’s University
 Scotiabank
 Shell Canada Ltd.
 ShiftCentral
 Stewart McKelvey Stirling Scales
 Syntact Consulting
 Tiger Lily Coaching Services Inc.
 Trade Centre Limited
 Viacom Outdoor
 The Westin Nova Scotian
 xwave

 Advanced Systems
 Aecon Atlantic Group
 Agenda Managers Inc.
 Arrow Advantage
 Ashburn Golf Club
 Atlantic Digital Reproductions Inc.
 Atlantic Film Festival
 AVW-TELAV
 Black Business Initiative
 Boyne Clarke
 Bluteau DeVenney & Company
 Burgess Transfer & Storage Limited
 Business Development Bank of Canada
 CBCL Limited
 CIBC
 Clear Picture Corporation
 Colliers International (Atlantic) Inc.
 Eastern Vault & Security

 Ernst & Young LLP
 Export Development Canada
 ExxonMobil Canada
 Four Points by Sheraton Halifax
 Grand & Toy
 Grant Thornton LLP
 Haisley Millar Consulting Group Inc.
 Halifax Business Parks
 Halifax Chamber of Commerce
 Halifax Mooseheads Hockey Club
 Homburg Canada Inc.
 Hoyt’s Moving & Storage Ltd.
 i.e. design inc.
 InNOVAcorp
 IT Internactive Services Inc.
 Jacques Whitford
 Junior Achievement of Nova Scotia
 Kim s2uared incorporated

 KPMG LLP
 LandlordIT
 MacTara Limited
 MariNova Consulting Ltd.
 Maritime Digital Colour Inc.
 Maritime Travel
 Maritimes & Northeast Pipeline
 McInnes Cooper
 Medavie Blue Cross
 Membertou Corporate Division
 Municipal Group
 Neptune Theatre
 Nova Scotia Business Inc.
 Nova Scotia Liquor Corporation
 NSCAD University
 Osberg Consulting Services
 Peapell & Associates/Supertemp
 Pier 21 Society

 The Prince George Hotel
 PowerPost Production
 Purolator Courier
 RCR Hospitality Group
 Rods Machine Shop
 Sandler Sales Institute
 Scanwood Canada Limited
 Secunda Marine Services Limited
 The Shaw Group
 SolutionInc Limited
 Southwest Properties
 Symphony Nova Scotia
 TD Bank Financial Group
 Terrain Group Inc.
 Time & Space Media Limited
 Waterfront Development Corporation Limited
 WBLI Chartered Accountants
 Workers’ Compensation Board of Nova Scotia
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