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 97.9 Halifax Information Radio
 Air Canada Jazz
 Aliant Directory Services
 Aliant Inc.
 Atlantic Business Magazine
 Atlantic Canada Opportunities Agency
 Atlantic Lottery Corporation
 CBS Outdoor
 The CCL Group
 Cenex Inc.
 The Chronicle Herald
 Chum Radio
 Clearwater Fine Foods Inc.
 Cox & Palmer
 Credit Union Atlantic
 Cresco
 CTV

 Leading the Smart Growth of Greater Halifax
                    ... Investing in the success of our business community

 Cushman & Wakefield LePage
 Dalhousie University
 Deloitte
 Delta Hotels Barrington & Halifax
 Ergoworks Atlantic
 Export Development Canada
 Extreme Group
 Floors Plus
 Gerald Walsh Associates Inc.
 Global Maritimes
 The Globe and Mail
 Halifax International Airport Authority
 Halifax Marriott Harbourfront
 Halifax Port Authority
 Halifax Regional Municipality
 Helly Hansen Canada Ltd.
 IBM Canada Ltd.

 ING Insurance Company of Canada
 IWK Health Centre
 International Trade Canada
 Internet Solutions
 Ledgehill, The Corporate Learning Centre Inc.
 Linx Strategies
 Manulife Financial
 Maple Trade Finance
 Metro Guide Publishing
 Mount Saint Vincent University
 MT&L Public Affairs Limited
 Newcap Radio / Kool 96.5
 News 95.7
 Nova Scotia Community College
 Nova Scotia Gaming Corporation
 Nova Scotia Power Inc., An Emera Company
 NovaScotian Crystal

 NRC Institute for Marine Biosciences
 Ocean Resources
 Office Interiors
 Pattison Outdoor Advertising
 Progress
 Province of Nova Scotia
 Purdy’s Wharf / GWL Realty Advisors
 RBC Financial Group
 Robertson Surrette
 Saint Mary’s University
 Scotiabank
 ShiftCentral
 Stewart McKelvey
 Tiger Lily Coaching Services Inc.
 Trade Centre Limited
 Transcontinental Inc.
 The Westin Nova Scotian
 xwave

 Advanced Systems
 Aecon Atlantic Group
 Agenda Managers Inc.
 AML Communications
 Ashburn Golf Club
 Atlantic Digital Reproductions Inc.
 Atlantic Film Festival
 AVW-TELAV
 Black Business Initiative
 Bluteau DeVenney and Company Inc.
 Boyne Clarke
 Bristol
 Burgess Transfer & Storage Limited
 Business Development Bank of Canada
 CGI Group Inc.
 CIBC
 Clear Picture Corporation
 Colliers International (Atlantic) Inc.
 DownEast Communications

 Drake International
 Ernst & Young LLP
 ExxonMobil Canada
 Four Points by Sheraton Halifax
 Fraser & Hoyt Insurance Ltd.
 Grant Thornton LLP
 Halifax Business Parks
 Halifax Chamber of Commerce
 Halifax Mooseheads Hockey Club
 Homburg Canada Inc.
 Hoyt’s Moving & Storage Ltd.
 i.e. design inc.
 InNOVAcorp
 IT Interactive Services Inc.
 Jacques Whitford
 Junior Achievement of Nova Scotia
 Kim s2uared incorporated
 KPMG LLP
 LandlordIT

 MacTara Limited
 Marener Industries
 Maritime Digital Colour Inc.
 Maritime Travel
 Maritimes & Northeast Pipeline
 McInnes Cooper
 Medavie Blue Cross
 Membertou Corporate Division
 Municipal Group
 Neocon International
 Neptune Theatre
 Nova Scotia Business Inc.
 Nova Scotia Liquor Corporation
 NSCAD University
 Ocean Nutrition Canada
 PCL Constructors Canada Inc.
 Peapell & Associates / Supertemp
 Pier 21 Society
 The Prince George Hotel

 Purolator Courier
 RCR Hospitality Group
 Rods Machine Shop
 Sandler Sales Institute
 Scanwood Canada Limited
 Secunda Marine Services Limited
 The Shaw Group
 SolutionInc Limited
 Southwest Properties
 Symphony Nova Scotia
 TD Bank Financial Group
 Terrain Group Inc.
 Time & Space Media Limited
 WBLI Chartered Accountants
 Waterfront Development Corporation Limited
 Workers’ Compensation Board of Nova Scotia
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Hub cities are economic engines
that benefit entire provinces. In
the case of Halifax, this hub
city benefits an entire region.

Research shows that by increasing in-
vestment in and supporting the hub,
other communities benefit with in-
creased economic prosperity.

In Atlantic Canada, that prosperity
spreads to all four provinces, according
to The Conference Board of Canada. A
report prepared by the Board, Canada’s
Hub Cities: A Driving Force of the Na-
tional Economy, identified eight cities
that function as hub cities for their prov-
ince and a ninth city, Halifax, that func-
tions as a hub city for the Atlantic Prov-
inces. 

The Conference Board recommends
strategically focusing on municipal in-
vestments in hub cities instead of spread-
ing funds across the country on a per-
capita basis. 

“Supporting hub cities creates a win-
win for all communities and regions
across Canada,” says Mario Lefebvre,
director, Metropolitan Outlook Service
with The Conference Board. “When the
economically leading city in a province
prospers, so does the rest of the province
as a whole. Economic growth in a pro-
vincial or regional hub has a coat-tail
effect driving an even faster rate of
growth in small communities within that
province.” 

Halifax Regional Municipality is un-
deniably the economic hub of Atlantic
Canada. The region accounts for 47 per
cent of provincial gross domestic prod-
uct, and about 20 per cent of Atlantic
Canada’s GDP. 

“HRM has become a growth engine for
the entire region,” notes Mayor Peter
Kelly. “Strong business and transporta-
tion services in HRM, such as the Halifax
International Airport and the Port of
Halifax, benefit communities throughout
the region. 

“However,” he adds, “we cannot be

complacent and expect this growth to
continue; we have to carefully nurture
the conditions for growth. The decisions
and investments we make today and the
priorities we set now will affect us over
the next two decades.” 

Guiding those decisions is the region’s
new economic strategy, Strategies for
Success, which will serve as a roadmap
for growth and development in HRM
until 2010. 

“This strategy has been prepared as an
essential component in defining our
future and ensuring that future is within
our grasp,” says Dan English, HRM’s
chief administrative officer. “Quite sim-
ply,” he notes, “we want to be the envy of
the world.” 

Building on the dynamic and prosper-
ous hub that is HRM will move our com-
munity a long way towards achieving
that goal. Greater Halifax is the prime
economic driver, or hub, both for Nova
Scotia and the Atlantic region. In fact,
the community has the largest economy
east of Quebec and north of Boston.

According to The Conference Board of
Canada, Greater Halifax acts as a hub
city for the entire Atlantic region. 

“Our unemployment rate has been
consistently at or below the national
average for at least the last 10 years, and
our retail sales are stronger than ever.
One only has to look around at the num-
ber of construction cranes in the city to
understand that investment drives eco-
nomic prosperity,” says Stephen Demp-
sey, president and CEO, Greater Halifax
Partnership. 

Collaboration, he adds, is critical to
driving that prosperity. The Partnership
has been proud to work closely, for
example, with Nova Scotia Business Inc.
(NSBI) and other partners to draw com-
panies to the area and help existing firms
expand operations. Such joint efforts
recently resulted in the arrival of three
international finance companies opening
offices in Halifax. 

“Halifax is increasingly being recog-
nized as a world-class destination for
international business,” says Stephen
Lund, president and CEO of NSBI. “A
strong and vibrant economic engine here
will contribute not only to a more pros-
perous province, but a more robust
Atlantic region. Based on the concept of
Halifax as a strong regional centre, we
also believe in a strategy that supports a
series of strong, hub centres across the
province,” Lund adds.

Positive attitudes toward work help
define Nova Scotians, says Jim Meek,
editor of The Inside Out Report, Atlantic
Canada’s in-depth journal of public opin-
ion. 

“We know from our own research that
Nova Scotians are deeply committed to
the success of the organizations for
which they work,” says Meek. “We also
know from external research that this
attitude toward work is a comparative
advantage for Nova Scotia. If you want
to find a loyal and dedicated workforce
in Canada, this is a great place to do
business. The pride in our work is
strongly linked to our attachment to the
province.”

And we know that by taking care of
our capital city — the hub city — all of
our communities will prosper.

Hub cities key to our future
By donalee Moulton
Contributing Writer
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A condominium complex currently under construction in Halifax’s south end.
Research shows that by increasing investment in and supporting the hub,
other communities benefit with increased economic prosperity. 
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Sold signs adorn newly-built homes
in Halifax’s north end.


