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 97.9 Halifax Information Radio
 Air Canada Jazz
 Aliant ActiMedia
 Aliant Inc.
 Atlantic Business Magazine
 Atlantic Canada Opportunities Agency
 Cenex Inc.
 CGI Group Inc.
 The CCL Group
 The Chronicle Herald
 Chum Radio
 Clearwater Fine Foods Inc.
 Cox Hanson O’Reilly Matheson
 Credit Union Atlantic
 Cresco Homes
 CTV
 Cushman & Wakefield LePage
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 Leading the Smart Growth of Greater Halifax
                    ... Investing in the success of our business community

 Dalhousie University
 Deloitte
 Delta Hotels Barrington & Halifax
 DownEast Communications
 Ergoworks Atlantic
 Extreme Group
 Floors Plus
 Gerald Walsh Associates Inc.
 Global Television
 The Globe and Mail
 Halifax International Airport Authority
 Halifax Port Authority
 Halifax Regional Municipality
 Helly Hansen Canada Ltd.
 IBM Canada Ltd.
 ING Insurance Company of Canada
 International Trade Canada

 Internet Solutions
 IWK Health Centre
 Ledgehill, The Corporate Learning 
 Centre Inc.
 Linx Strategies
 Manulife Financial
 Metro Guide Publishing
 Mount Saint Vincent University
 MT&L Public Affairs Limited
 New Cap Radio / Kool 96.5
 News 95.7
 Nova Scotia Community College
 Nova Scotia Gaming Corporation
 Nova Scotia Power Inc., An Emera 
 Company
 NovaScotian Crystal
 NRC Institute for Marine Biosciences

 Ocean Resources
 Office Interiors
 Pattison Outdoor Advertising
 Progress
 Province of Nova Scotia
 Purdy’s Wharf / GWL Realty Advisors
 RBC Financial Group
 Saint Mary’s University
 Scotiabank
 ShiftCentral
 Stewart McKelvey Stirling Scales
 Syntact Consulting
 Tiger Lily Coaching Services Inc.
 Trade Centre Limited
 Transcontinental Inc.
 Viacom Outdoor
 The Westin Nova Scotian
 xwave

 Advanced Systems
 Aecon Atlantic Group  
 Agenda Managers Inc.
 Ashburn Golf Club
 Atlantic Digital Reproductions Inc.
 Atlantic Film Festival
 AVW-TELAV
 Black Business Initiative
 Bluteau DeVenney and Company Inc.
 Boyne Clarke
 Bristol
 Burgess Transfer & Storage Limited
 Business Development Bank of Canada
 CIBC
 Clear Picture Corporation
 Colliers International (Atlantic) Inc.
 Drake International
 Eastern Vault & Security
 Ernst & Young LLP

 Export Development Canada
 ExxonMobil Canada
 Four Points by Sheraton Halifax
 GINIus
 Grand & Toy
 Grant Thornton LLP
 Halifax Business Parks
 Halifax Chamber of Commerce
 Halifax Mooseheads Hockey Club
 Homburg Canada Inc.
 Hoyt’s Moving & Storage Ltd.
 i.e. design inc.
 InNOVAcorp
 IT Interactive Services Inc.
 Jacques Whitford
 Junior Achievement of Nova Scotia
 Kim s2uared incorporated
 KPMG LLP
 LandlordIT

 MacTara Limited
 Marener Industries
 MariNova Consulting Ltd.
 Maritime Digital Colour Inc.
 Maritime Travel
 Maritimes & Northeast Pipeline
 McInnes Cooper
 Medavie Blue Cross
 Membertou Corporate Division
 Municipal Group
 Neocon International
 Neptune Theatre
 Nova Scotia Business Inc.
 Nova Scotia Liquor Corporation
 NSCAD University
 Ocean Nutrition Canada
 Osberg Consulting Services
 Peapell & Associates / Supertemp
 Pier 21 Society

 The Prince George Hotel
 Purolator Courier
 RCR Hospitality Group
 Rods Machine Shop
 Sandler Sales Institute
 Scanwood Canada Limited
 Secunda Marine Services Limited
 The Shaw Group
 SolutionInc Limited
 Southwest Properties
 Strictly Staffing
 Symphony Nova Scotia
 TD Bank Financial Group
 Terrain Group Inc.
 Time & Space Media Limited
 Waterfront Development Corporation Limited
 WBLI Chartered Accountants
 Workers’ Compensation Board of Nova Scotia
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U
rban sprawl is one of the worst
byproducts of our modern age.
The need for cities to spread
outward gobbles up forests

and farmlands, chokes our air with
commuter traffic pollution and forces
municipalities to spend heavily on ex-
pensive infrastructure. 

For a growing city like the Halifax
Regional Municipality (HRM), there is
only one alternative to the phenomenon
of urban sprawl, according to economist
and Greater Halifax Partnership senior
vice president Fred Morley – density.

Simply put, density is a lot cheaper
than sprawl, says Morley. People who
live in the downtown areas and subur-
ban centres can walk to restaurants,
theatres, shops and work, cutting down
drastically on fossil fuel consumption.
Sewer lines and roads already exist,
requiring no large cash outlays up front. 

“Urban sprawl has a fairly large cost
associated with it,” says Morley. “If
you’re developing properties in green-
field areas, you have to worry about
things like new streets, sewer and water
lines, and in some areas, on-site septic
and water. You have to provide things
like garbage collection, snow removal
and street maintenance in addition to
other services like police and fire pro-
tection, schools, parks and recreation
services.”

In parts of the municipality that have
high density, most of those services are
already provided, says Morley. Buildings
that locate downtown cost the munici-
pality little in infrastructure money but
pay back huge dividends in tax dollars. 

“A development like United Gulf will
pay about $3.5 million in taxes every
year,” says Morley, referring to the
27-storey twin tower development that
was recently approved by HRM council.
“You’d have to build 1500 to 2000 new
homes to generate that kind of tax reve-
nue. And if you did build that many

homes, you’d get your three million in
taxes but in the end it might cost you far
more to service the properties.”

Density has other cost benefits as
well, says Morley. City streets that be-
come empty, deserted canyons after
5:00 p.m. are a blight on cities and make
them unattractive to visitors and tour-
ists. If the downtown core is full of
residents who live there 24 hours a day,
cities come alive. They become a great
place to live, play and work. 

As a long-time developer and the
president of East Port Properties, John
Lindsay knows first hand the pressures
that developers in HRM face. “We think
about development a lot in Halifax,” he
says. “It’s been a live issue since the
1960s.”

Two developments in particular
sparked the debate, according to Lind-
say – the massive Scotia Square devel-
opment that resulted in the destruction
of a large chunk of the city’s historic

downtown core, and the Fenwick Tow-
ers complex that Lindsay calls “Halifax’s
iconic evil development. 

“Those two developments generated
enough ill-will to last two generations,”
he says.

Lindsay says European cities, with
their low buildings and ornate architec-
ture, are often held up as the perfect
model for what Halifax should be.
“What is missed is the fact that these
cities are incredibly dense,” says Lind-

say. “There are no backyards, there are
no open areas. Every space is used,
seven stories tall. If we are going to
achieve that same kind of density in
Halifax with our backyards and green
spaces, we are going to have to build a
lot taller than seven stories.

Lindsay is a supporter of Halifax’s
view planes legislation and says it has
helped to shape the city in a positive
way. “But you have to allow density to
occur where it is allowed by the view
planes,” he says. 

“Density is green. It is what makes a
city function economically with the
fewest resources. Density has less im-
pact on the environment. The issue we
need to solve is how to make density
less oppressive for the people who live
here.”

Jim Donovan is project manager for
the economic strategy for the Halifax
Regional Municipality. He says that
appropriately planned urban devel-
opment is vital if HRM is to continue to
grow and prosper. 

“I think the great untapped potential
of HRM is that we’re a city of cities.
We’re a city of rural areas and wilder-
ness, a city of rugged coastline – all
things that weren’t anticipated when the
word ‘city’ was first imagined. We need
to combine that with a high level of
quality urban development that pro-
motes us on the world stage and identi-
fies us as a progressive, vibrant, creative
place. That’s what’s going to attract new
investment to HRM.”

The downtown core also needs to
attract more people who want to live in
it. Landmark projects like Bishop’s
Landing are a good start, says Donovan.
“The people who live downtown add
vibrancy and life to the city,” he says. 

“But it also makes good economic
sense to attract residents to downtown.
After all, the streets and sewer lines are
already there. We don’t need to build
them from scratch. It’s low-cost devel-
opment.”
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For a growing city like the Halifax Regional Municipality, there is only one alternative to the phenomenon of urban
sprawl, according to economist and Greater Halifax Partnership senior vice president, Fred Morley — density.




